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‘Your Diabetes: Know it – Check it’ is designed to raise awareness of Type 2 diabetes as a key part of overall wellbeing – helping people understand their risk, recognise the signs, and take steps to prevent or Check the condition through healthy lifestyle choices and regular check-ups:

· people at risk of Type 2 diabetes
· those already diagnosed and managing their condition
· families supporting someone with diabetes
· communities where risk is higher



__________

CAMPAIGN DATES

November 2025
Why this campaign matters
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GP Practice Communications Toolkit 

Your Health: Diabetes – Know It - Check It.

Campaign Period: 12 Nov  – 12 December 2025
Audience: Patients and public in Sheffield’s GP practices

Key events: National Diabetes Month
     : World Diabetes Day (Friday 14 November)


1. Background & Rationale

Type 2 diabetes is one of the most common long-term conditions in Sheffield and across the UK. 

It is largely preventable through early identification, lifestyle support and regular health checks. 

Over 37,500 people in Sheffield are estimated to be living with diabetes. 

While local ethnicity-specific figures are not publicly available, national NHS evidence shows that people of South Asian and Black heritage are between two and four times more likely to develop type 2 diabetes than White populations, and the risk may start from as early as age 25. 

This makes culturally aware communication and early intervention crucial for prevention and management. 

(Sources: NHS England, Diabetes UK, GOV.UK).




2. Campaign Objectives

· Encourage adults:
· to know their risk of Type 2 diabetes with a simple online check with Diabetes UK.
· for those at risk to contact their GP Reception to book an appointment for a simple HBC1a blood test 
· OR for a diabetic review, if they are already diagnosed with Type 2 diabetes.
· Promote referrals to the NHS Diabetes Prevention Programme (NDPP), post GP appointment
· Raise awareness of diabetes management and vaccination for people living with diabetes.
· Support practice teams to confidently discuss diabetes prevention and management with patients.

3. Tone & Audience

Tone: Approachable, encouraging, and clear. Avoid medical jargon and stigma.

Primary audiences:

1. Adults at higher risk of Type 2 diabetes (aged 40+, South Asian or Black heritage, overweight, family history).
2. People living with Type 2 diabetes who are due or overdue reviews.
3. Parents or carers supporting at-risk young adults.
4. GP practice teams to cascade consistent messages.

4. Campaign Theme & Key Messages

Know Your Risk: Take the free Diabetes UK 2-minute diabetes risk check.
The test just asks a few simple questions and if there is a risk that you may have Type 2
diabetes they will tell you to contact your GP practice for advice and help

If you are already diagnosed with Type 2 diabetes, remember to book your annual review.

5. Accessibility & Inclusion

All campaign posters and social media assets will be available in multiple languages (English, Bengali, Urdu, Polish, Slovak, Arabic, Somali), using inclusive imagery and language representing Sheffield’s diverse population. 


6. Aligning with Key Diabetes Awareness Events

National Diabetes Month 2025
World Diabetes Day – Friday 14 November 2025

7. Press & PR Summary

Primary Care Sheffield will issue a city-wide press release ahead of World Diabetes Day to highlight key messages, local statistics, and available support. A local GP or nurse spokesperson and one patient/community story will be featured to reinforce the importance of early risk checks and annual reviews.
2. Timing of ‘Type 2 Diabetes: Know it - Check it’ in GP Practices

[image: A black and white calendar with a clock

AI-generated content may be incorrect.]This campaign will launch across Sheffield’s GP practices and community channels throughout November 2025, with activity centred around World Diabetes Day on Friday 14 November.



This simple approach will help ensure clear, simple messages that practices can easily adapt and share - raising awareness of Type 2 diabetes, how to reduce risk, and where to get local support.

3. What your GP Practice needs to do to promote ‘‘Type 2 Diabetes: Know it - Check it’ 
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Your GP practice plays a vital role in helping patients understand Type 2 diabetes -  what it is, who’s at risk, and how early checks and lifestyle support can make a difference.


In-Practice Communications

Posters and Leaflets:
Display the provided multilingual Your Diabetes: Know It – Check It posters in waiting areas and consultation rooms. These highlight local support for people at risk of Type 2 diabetes and those already diagnosed.

👉 Display posters in visible, high-footfall areas such as receptions, waiting rooms, and corridors.

Even one scan of the QR code could lead to someone booking an NHS Health Check, asking for a diabetes review, or seeking advice for the first time.

Staff Briefing Note:
Share the quick one-page staff briefing note with your team to help them understand key messages, how to signpost patients, and how to use the campaign materials effectively.

Direct Conversations:
Where appropriate, use the conversation prompts provided to encourage patients to talk about diabetes as part of their overall health — including the importance of blood sugar checks, healthy eating, and being active.

Digital Tools
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Social Media:
Share the supplied graphics and messages on your practice’s social media accounts to raise awareness and signpost local support.

Text / SMS Messages:
Use the ready-to-send SMS templates to remind eligible patients about NHS Health Checks and diabetes prevention support.
[image: A black and white line drawing of a map

AI-generated content may be incorrect.]Website:
Add the web content, social media and a copy of the press release to your GP practice website so patients can easily find information on Type 2 diabetes, risk factors, and available support.

Media:  PCS will issue a city-wide and regional press release on 12 November to raise awareness and direct the public to Sheffield GP Practices for a simple blood test or diabetic review appointments.

Email Newsletters: If your practice has a newsletter, include short messages from the campaign, linking to the simple online check with Diabetes UK. and to www.nhs.uk/conditions/type-2-diabetes/ for further advice and local service details.

All campaign resources, including posters, social media assets, display screen files, SMS templates, and the staff briefing note, can be downloaded from the PCS website: https://primarycaresheffield.org.uk/general-practice-communications-hub/
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