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Bowel cancer is common, but when it’s found early it is highly treatable. Many people delay acting on symptoms or using their NHS bowel screening kit due to embarrassment or uncertainty.

‘Don’t Brush It Off’ normalises bowel health as part of everyday self-care, using clear and reassuring language to encourage early action. 

GP practices are a trusted voice, and simple prompts can help more people in Sheffield act sooner - when treatment is most effective and lives can be saved.








Campaign dates
Jan – Feb 2026

Why this campaign matters
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‘Don’t Brush It Off’

For practice managers and staff:

This toolkit includes ready-to-use materials for your waiting areas, social media, and newsletters. You can copy and paste the text or download the posters directly from the GP Comms Hub.

1. Campaign Overview

Purpose: Encourage early action on bowel cancer symptoms and increase completion of NHS bowel screening kits across Sheffield.
Tone: Real, human, unembarrassed — treating bowel health as a normal part of looking after yourself.
Launch window: January - February 2026
Lead: Primary Care Sheffield


1. Campaign Objectives

‘Don’t Brush It Off’ is designed to raise awareness of bowel cancer as a vital part of overall health and early diagnosis - helping Sheffield people spot symptoms early, understand the importance of screening, and act quickly if something doesn’t seem right.

The campaign encourages open conversations about bowel health and reminds people that early action can save lives. It is especially relevant for:
· people aged 50–74 who are invited for NHS bowel screening
· anyone who notices blood in their poo or changes in bowel habits
· families and carers who can encourage loved ones to use their screening kit
· communities where screening uptake is lower or awareness is limited



CAMPAIGN DATES
January - February 2026

2. Tone & Audience

Tone: This aims to be real, human and unembarrassed - treating bowel health as a normal part of looking after yourself.

The campaign speaks in everyday calm language avoiding jargon and embarrassment, focusing instead on confidence, normality and early action.

It should sound like a trusted voice from your local GP team:

· Clear and straightforward - information people can act on.
· Supportive and kind - reassuring, not alarming.
· Empowering - showing that checking or talking about bowel health is a smart, simple step.
· Local and relatable - reflecting real Sheffield people and communities.


3. Campaign Theme & Key Messages

Awareness	Bowel cancer is common but treatable when caught early. Don’t ignore blood in your poo or ongoing changes in bowel habits.
Screening 	The NHS home test can spot early signs before you feel unwell. When your kit arrives, use it - it could save your life.
Normalising	Checking your poo isn’t weird - it’s smart. Talk about bowel health with friends and family.
Local reassurance	Thousands in Sheffield already complete their kits. Join them - it’s quick, 
clean and free.

4. Accessibility & Inclusion

All campaign posters assets will be available in multiple languages (English, Bengali, Urdu, Polish, Slovak, Arabic, Somali), using inclusive imagery and language representing Sheffield’s diverse population. 


5. Press & PR Summary

Primary Care Sheffield will issue a supporting press release for this campaign to help generate local media coverage and raise public awareness.

It highlights the key messages of Don’t Brush It Off, encouraging people to complete their NHS bowel screening kit, act early on symptoms, and speak to their GP practice for advice, tests or reassurance.

The release includes a quote from Dr Lucy Cormack, GP and Medical Director at Primary Care Sheffield, reinforcing the campaign’s call for early action and open conversation about bowel health.


2. Timing of ‘‘Don’t Brush It Off’’ in GP Practices
[image: A black and white calendar with a clock

AI-generated content may be incorrect.]
This campaign will launch across Sheffield’s GP practices and community channels throughout January - February 2026, encouraging people to take bowel health seriously and act early on symptoms.

The campaign period allows practices to share clear, seasonal messages about using the NHS bowel screening kit, recognising warning signs, and speaking to GP teams for advice or tests — helping more people in Sheffield catch bowel cancer early, when it’s easier to treat.


3. What your GP Practice needs to do to promote ‘Don’t Brush It Off’ 
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Your GP practice plays a vital role in helping patients understand bowel cancer - what the warning signs are, who’s at risk, and how early testing and open conversations can make all the difference.


In-Practice Communications

Posters and Leaflets:

Display the provided Don’t Brush It Off posters in waiting areas and consultation rooms. These materials highlight the importance of bowel cancer screening, recognising early symptoms, and speaking to your GP practice for advice or reassurance.

👉 Display posters in visible, high-footfall areas such as receptions, waiting rooms, and corridors.

Even one glance or scan of the QR code could lead to someone completing their NHS bowel screening kit, recognising a symptom, or contacting their GP team sooner.

Staff Briefing Note:
Share the short one-page staff briefing note with your team so everyone understands the campaign’s key messages, including how to discuss bowel screening confidently, encourage early contact, and signpost patients to the right support.

Direct Conversations:
Where appropriate, use the conversation prompts provided to encourage patients to talk openly about bowel health - including what to look out for (blood in poo, changes in bowel habits, stomach pain) and how the NHS screening kit works.







Digital Tools
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Share the supplied graphics and captions on your practice’s social-media accounts to raise awareness of bowel health and direct patients to local GP support.
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Use the ready-to-send SMS templates to remind eligible patients to complete and return their NHS bowel screening kit — or to contact their GP if they have symptoms.

Website:
Add the campaign content, social media posts, and a copy of the press release to your GP practice website so patients can easily find information about bowel cancer symptoms, screening, and how to get help.

Media:
PCS will issue a city-wide and regional press release on 19 January 2026 to raise awareness and direct the public to Sheffield GP practices for information, screening advice, or to discuss any bowel-health concerns.

Email Newsletters:
If your practice has a patient newsletter, include short messages from the campaign linking to the NHS bowel screening information at www.nhs.uk/bowel-screening and encouraging people to talk to their GP if something doesn’t look or feel right.


All campaign resources, including posters, social media assets, display screen files, SMS templates, and the staff briefing note, can be downloaded from the PCS website: https://primarycaresheffield.org.uk/general-practice-communications-hub/
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