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RAMADAN and Diabetes: 
11 February – 19 March 2026
Key messages and how to use them
These key messages support people in Sheffield’s Muslim communities to think about diabetes risk and management during Ramadan, particularly when considering fasting.
They encourage patients to:
· plan ahead.
· talk to their GP practice or healthcare team.
· understand how fasting may affect diabetes.
· and make health-led decisions that are right for them.
This Ramadan-specific campaign supports Sheffield’s wider diabetes prevention and management work, while recognising that Ramadan is a distinct time of year when routines, eating patterns, and medication timings may change.
These key messages can be used:
· on your practice website.
· in waiting rooms and on display screens.
· in practice newsletters or social media posts.
· in opportunistic patient conversations.
· in bulk text or SMS messages.
These messages are designed for GP practices to use confidently with staff and patients. They are plain-English culturally aware, Sheffield-specific, and directly aligned with the campaign posters.
1. Why this campaign is important during Ramadan
Type 2 diabetes is one of the most common long-term health conditions in Sheffield, and national evidence shows that people from South Asian and Black communities are at higher risk, often from a younger age.
Ramadan can significantly affect daily routines, including:
· meal timing.
· Hydration.
· medication schedules.
· and blood sugar levels.
For people living with diabetes — or those at higher risk — fasting may increase health risks if not planned carefully.
By encouraging timely GP conversations before and during Ramadan, practices can help patients:
· understand their risk.
· plan safely.
· attend overdue reviews.
· and avoid complications.
This campaign focuses on a clear, Ramadan-specific message that mirrors the poster content:
Thinking about fasting? Talk to your GP practice or healthcare team.
THEME: Thinking about fasting?
What this means
Encourage adults - particularly those at higher risk of Type 2 diabetes, including people from South Asian or Black backgrounds - to:
· think ahead about Ramadan.
· understand how fasting may affect their health.
· and speak to their GP practice or healthcare team for advice and support.=.
The campaign reinforces that:
· checking blood sugar does NOT break the fast.
· fasting decisions are personal.
· and health should always come first.
Key messages for patients (as reflected on the campaign poster)
· If you are thinking about fasting, talk with your GP practice or healthcare team before Ramadan starts.
· Fasting can affect your body in different ways, and your medication or treatment plan may need adjusting.
· Checking your blood sugar does NOT break your fast.
· Some people with diabetes fast, others do not — both choices are valid.
· If you already have Type 2 diabetes, Ramadan is a good time to book your annual review.
· If you cannot fast because of diabetes or another health condition, there are religious alternatives, such as fidyah, as well as prayer and charity.
· Support is available through your GP practice and trusted national and community organisations.

3. How practices can use these messages
· Display Ramadan-specific posters and screen content in waiting areas and consultation rooms.
· Use the social media and SMS templates to promote clear, supportive calls to action during Ramadan.
· Encourage clinicians, reception teams and AHPs to raise diabetes and fasting conversations opportunistically (e.g. during medication reviews, long-term condition checks, or general appointments).
· Use the messages to reassure patients that seeking advice does not mean they are expected to fast or not fast - only to stay safe.
4. What outcomes we’re aiming for
This Ramadan campaign aims to:
· increase early conversations about diabetes and fasting in GP practices
· support safer decision-making during Ramadan
· improve attendance at diabetes reviews before or during Ramadan
· reduce avoidable complications linked to changes in eating, hydration, and medication
· contribute to Sheffield’s wider prevention and health inequality goals through culturally aware engagement
All campaign resources - including posters, display-screen slides, social media content, SMS templates, and the staff briefing note - are available from the:
General Practice Communications Hub
👉 https://primarycaresheffield.org.uk/general-practice-communications-hub/

2

image1.png




image2.png
»:PCS

Gelehratine 10:YearsoE Primacy Care Shetheld




